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Agenda

One-time actions for access

Step 1: Reviewing the Monday board
Step 2: Creating the case study
Step 3: Approval process

Step 4: Uploading to Highspot

Retemplating guide 2025




The basics:

Case studies...

Explain how a product/solution
helped an advertiser achieve their
goals through storytelling

O

Demonstrate the effectiveness of
NBCU advertising products and
solutions through data-focused
evidence.

O

Act as social proof, offer real-
world examples, and help our
Sales teams overcome objections

from potential advertisers




One-time actions
for access



Monday.com Ad Sales Access

Please fill this form to request a user account. This form is NOT used to

request access to boards and workspaces

aCCess 1. Email monday.support to
request a Monday acc ,

Last Name of New User”

2. Fill out the Monday.com Ad Sales Access —
form and click Submit.

3. Select Request access to view the Case
Study Tracker. it

F \ Are you in Ad Sales?”

This Board is private. Only members can access it

Monday.com Access Type”

What type of access will you need?

Save as draft
Never submit passwords or credit card details through WorkForms

Case Study Tracker[- |

Case Study Tracker w

4. Click onthe Case Study Tracker = | swscecinion 1L sort
drop down to request access to the

Board info
A I t M n r b Board type [ Main v larketing
Permissions A Limited
Owner There are 15 columns you are not seeing, due
to lack of permissions to one or more of their
Created by connected boards. Learn more

v Request sent

Notifications



https://nbcuadsales.monday.com/boards/7410929434
https://nbcuadsales.monday.com/boards/7410929434
https://nbcuadsales.monday.com/boards/464843190/views/7627639

i (@) Adobestock  phowos Il

AdObe StOCk 1. Signin to Adobe

a C C e S S Stock for case st Udy Unlock your creativity with stock images, stock
Imagery. videos, stock photos, and more

2. Click Sign in.

Sign in

New user? Create an account

3. Enter your NBCU email and click Continue. —<‘

Email address

4. Select Company or School Account.

’ alexandra.wertz@nbcuni.coni ]

- —= L

Select an account L

@ Learn more about account types

Email address
alexandrawertz@nbcuni.com

NBCUniversal

% Personal Account > Check for a Duo Push

Verify it's you by approving the notification...

Sent to "I0S" ( 1372)
. Company or School Account >

5. Enter your SSO information and complete the Duo Push.% Gtheroptons

Need help?



https://stock.adobe.com/
https://stock.adobe.com/

2025 case study
template

1. In PowerPoint, open the 2025 Case Study template.

2. Click File and select Save as Template.

@ PowerPoint File Edit View Insert Form

New Presentation &N
New from Template... <P

Save as Template...



https://nbcuni.sharepoint.com/:p:/s/Sales_Enablement/EcwmL2UMl8VLtxk0xdP7n5EBK3_yNwtmoWbjSok3DAnvDw?e=fh8STJ

Step 1:
Reviewing the
Monday board




Case study
tracker

1. Visit the Case Study Tracker Monday board.
2. Navigate to the Impact Delivery column.

3. Click on the Impact Delivery link and use the document from the Ad
Impact team to create the case study.

Case Study Tracker v 2 Integrate @ Automate/10 O @@ +4 v

(2 Main Table -+ Form Kanban Chart Review View +

Q search @ Person Y/ Fiter ~ 1| Sort < Hide (& Group by

v Inbound

Item Marketing Lead Status Link to Results Impact Deliv.. ®

223 - poDs - [l sports @Y m Recap
3Q24 - Sherwin Williams Q m https://nbcuni.shar...
Q' o Inbound Partial Ac... https://nbcuni.shar...

Review case
studies monthly



https://nbcuadsales.monday.com/boards/7410929434

-

Status

If the Impact Delivery link is missing, change  __|
the status to Details Needed.

On Pause

Details Needed
* The change in status will populate the case . Tagged on Highsp..
study to the Details Needed sub-board.

Sent to Stakeholders ’

v Inbound

Iltem Marketing Lead Status Link to Results
2Q23 - PoDs - [l ports 0

3Q24 - Sherwin Williams Inbound

v Details Needed

A4

Item Marketing Lead Status Link to Results Impact Deliv.. ®
3Q24 - GEICO - Olympics No Access https://nbcuni.shar...

4Q'24 - Philips Sonicare - Jimmy Fallon Details Needed

Details Needed

® &P

FY'24 - Wells Fargo Sponsorships FY Aggregated R...




Missing links,
contd

If the Impact Delivery link is present but has restricted access,
change the status of the case study to Details Needed.

 The change in status will populate the case study to the
Details Needed sub-board.

* Update the status to No Access.

v Details Needed

Item Marketing Lead Status Link to Results
3Q24 - GEICO - Olympics No Access

4Q'24 - Philips Sonicare - Jimmy Fallon Details Needed

FY'24 - Wells Fargo Sponsorships FY Aggregated R...

Details Needed

OO & &

»
»

~

Add a comment
explaining what
is missing (e.g.,
Missing Impact
Delivery link).

\_ J
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Step 2:
Creating the case
study



Case study slide
checklist:

L O 0 0 D

U

Determine if you will be including one, two, or three compelling metrics.
Choose the template aligning with your number of metrics.

Add name of product

Add headline (e.g., [Type of company] saw [positive result] related to [KPI])

Change image: For shows/event sponsorships use image from show, otherwise
use Adobe stock imagery related to the industry

Choose one color within the template throughout the slide and ensure stock
image coordinates

Add lowest funnel stat + related source (if applicable)

Add secondary stats (if applicable) + related source (if applicable)

Unless otherwise
noted, you will create
a masked case study.

This means we do not
disclose the name of
the advertiser in the
case study.

13



Slide checklist

Name of product Template color choice —
1

l
— Case Study <= -

One Platform Total Audience

Global Italian

_ I
Headline — — — IS ENI T lel TR 0 PR | Lowest
rise in dine-in interest + 0 funnel stat

and brand searches

More likely to get a meal at restaurant

+ O/ it in likelihood to
0 search up more information online
__ Secondary

o —
+ 0/ more likely to stats
0 talk about restaurant with people

for exposed vs. control group

Imagery
related to the — —
industry

for A18-49 exposed vs. control group = = s w————— —— — - R e la te d so u rc e

14



Choosing
metrics

1. In PowerPoint, Click
File and select New
from Template.

2. Openthe Impact
Delivery deck
accompanying
the case study
and look for 1-3
compelling
metrics.

Note: The metric
lowest to in the
funnel (closest to
purchase) should be
the hero number.

File Edit View Insert Form
| ot S
New Presentation & N

New from Template... OHEP

Campaign highlights

i e

Partnering with NBCU in 2024 The campaign inspired viewers to
drove significant impact for take action
Rolex

+38%  sponsorship Association 00 M e
+23%  purchase intent +12% Vit the brand's website

Recommen: dation Intent +3 26K incremental searches

000

The partnership resonated with
key audiences

0, Purchase Intent
+19% among In-Market

o/  ‘lsabrand for me'
+18% among In-Market

+49% %=

+367

15



Adding
presenter notes

[INTERNAL] Client was NYX.
The Challenge: A global makeup brand wanted to make the most of their cross-platform ad spend to drive brand lift among their target audience.

The Solution: We partnered with the client to run an OPTA cross-platform campaign optimized to reach a custom audience, followed by a custom Kantar study to measure the impact of
the campaign.

Flight Dates: 6/10/24-6/30/24

Target Audience:

*Trendsetters OR Confident/Self-Sufficient (Efficient, Organized, Diligent, Thorough, Candid, Self-Assured) HHs OR Affluent/Influential & Successful HHs OR Reality TV Show Viewers AND
*HHs In Market for Beauty Related Products OR Frequent Cosmetic & Beauty High Spenders AND

*Social Media Influencers OR Highly Active Online Users OR Millennials

Linear / Digital Spend Allocation - 75/25%

*When discussing the in-target audience, the control group was 437 and exposed group was 1,403.

Measurement objective: partner with Kantar to measure the impact of the NBCU campaign in driving brand lift for NYX brand metrics

M t methodology: relative lift calculated from exposed vs. control

«Control: unexposed to the NBCU campaign (n=488)

*Total Exposed: exposed to the NBCU campaign and falls outside of target audience (n=1,488)

*Target Exposed: exposed and within target audience segment (n=1,403)

*Exposure is determined at the ad unit level via a combination of Comcast STB data & opportunity-to-see using ad-logs and pixel for digital

In PowerPoint, include Advertiser name, Challenge, Solution, and Campaign flight dates.

Note: For audience-based products, include info on the target audience.

Example

Challenge: The client wanted to drive [metrics measured].

Solution: We partnered with them on a sponsorship that ran across

[properties, etc.] followed by measurement with [measurement partner] to
access the impact of the sponsorship

J

16



Template for
case study titles

Masked = [Product name] - [Industry Category] - [KPI] - [#QYY]

Unmasked = [Product name] - [Client Name] - [KPI] - [#QYY]

Product name

File title

Slide title

In thanks to...

DDL

OPTA

Streaming/Real-Time
Outcome Measurement/
Peacock Ad Manager/
Programmatic

Partnerships (LinkedIn/
Walmart/ Instacart)

TikTok Pulse Premiere

Live Events, Sports, Show,
Property, or Experience
Sponsorship

DDL

OPTA

-Streaming

Partner Name] x

TikTok Pulse
Premiere

Show, Property, or
Event Name
Sponsorship

Data-Driven Linear
(DDL)

Cross-Platform (XP)

Pl Streaming

=== x [Partner

Name]

TikTok Pulse Premiere

Show, Property, or
Event Name
Sponsorship

their | DDL

campaign

their ne
Platform otal
Audience (OPTA)

campaign

their
performance-based
streaming campaign

data collaboration

between e &

[Partner Name]

-premium

content partnership
with TikTok

thei [

sponsors p

17



Saving in
SharePoint

Save your working
case studies to the
Case Study WIP folder

in SharePoint

1. In PowerPoint, click Share and select Copy Link.

(&2 Share... (

G2 Copy Link... l,

[ Link to this Slide !
H

&€& Manage Access...
"""‘_—'_

2. Click on Settings in the pop-up.

© Link copied

People with existing access can use the link.

X

€% Settings

18



Linking case
studies to

Monday board

3. Select People in ¢ Link settings o
NBCUniversal and click Case Stdy Treining pptx
Ap p ly ‘ Share the link with
4. Navigate to the Case 1 fvene @
Save your working Study Tracker Monday | people [
. board. :::‘:.rcf;llﬁ peEopie nNocoiniver sal, organization account
case studies to the
Case StUdy WIP fOlder . @) People with existing access ()
in SharePoint 5. Go to the Link to Case ECCrEEgaC -

Study column.

® People you choose ()

6. Paste the case

; Link to Case Stud
study link. Y

Link to Case Study

https://nbcuni.sharepoint... m '

https://nbcuni.sharepoint...

https://nbcuni.sharepoint...



https://nbcuadsales.monday.com/boards/7410929434
https://nbcuadsales.monday.com/boards/7410929434




Ready to
review

1. Once you have completed a case study, navigate to the
Case Study Tracker Monday board.

Prior to uploading 2. Go to the Status column and change the status to Ready

to Highspot, case for Review.
studies will be sent

to Lisa, Damian, and

the Ad Impact team

for approval.
Iltem Marketing Lead Status
2Q-3Q'24 - Nissan - Telemundo Summer Concert ... Q
3Q23-1Q24 - Applebee's - SNF @
4Q24 - Lunazul TKCS - Tier 2 ®



https://nbcuadsales.monday.com/boards/7410929434

Out for review

2. Reach out to the team for questions and update the case
study with edits.

* |f there are no edits, navigate to the Status column

Prior to uploadin
P ? and change the status to Good to Go.

to Highspot, case
studies will be sent 3. All case studies with the Good to Go status will then be

to Lisa, Damian, and moved to the Out for Review sub-board.
the Ad Impact team

for approval.

ltem Marketing Lead Status

Pilot Flyng J Q o




Connecting on
feedback

Monthly, emails will be sent to Lisa, Damian, and Ad Impact with:
* List of all case studies completed that week

* Link to case study tracker and Review View

* Reminder to add feedback by Friday of that week

After all comments have been addressed and the case study is
complete, ensure it has been populated to the Out for Review
sub-board and that its status reads Good to Go.

ltem Marketing Lead Status

Pilot Flyng J ) o

23



Email
template

Hi everyone!
We have a batch of case studies ready for your review!

How to access and review:

1. Visit our Case Study Tracker Monday board.

2. Select Review View at the top of the board, this will display all case studies in the Out for
Review sub-board.

3. Navigate to the Link to Case Study column

and click on the link to open the case study Case Study Tracker v

in Power‘Pomt. Main table - Form Kanban Chart Review View |
4. In PowerPoint, add any questions or edits

as comments é)n the Sﬁdqe. Q search  (® Person Y Filter ~ T| Sort

5.  Only change the case study’s status on if

you do not want the case study to be ftem O | LinktoCaseStudy

revised or added to Highspot | n that 1Q24-3Q24 - WM - NBCU ﬁb artisin... | https://nbcuni.sharepoi...
case , Ch an g e t h e St at us f rom G ood to Go 2Q24 Smartsheet Tier 1 Q, artisin... | https://nbcuni.sharepoi...
to G ra veya rd 1Q23-4Q23 - Waystar - Golf Q artisin... | https://nbcuni.sharepoi...

Please submit all comments by [Date].

After that, we will review your feedback, make revisions, and add the case studies to the Highspot
library. If there are no comments by that [Date], we will consider the case study approved and add it
to Highspot.

Thank you in advanced for your feedback! Please don't hesitate to reach out if you have any
guestions.



https://nbcuadsales.monday.com/boards/7410929434/




SharePoint to
Highspot

1. In SharePoint, navigate to the Case Studies folder.

2. In Monday, on the Case Study Tracker board, check that the case study
is in the Out for Review sub-board with the status of Good to Go.

2. Backin
SharePoint, move
the Good to Go Documents > Sales Materials and Resources Documents > 1. One Platform >| 6. Case Studies
case StUdIeS from O D Name -~ Modified ~ Modified By ~ Category v
the Case Study
. Il C Study Archiwvs May 16, 2024 Reed, Jess (NBCUnive

Work in Progress ey )
subfolder to the Case Study Work In Progress November 22,2024 Wertz, Alexandra (NB:
g ene ral- Case . Taylorr's WIP February 26 Thomas, Taylorr (NBC
Studies folder

. . I Added from Highspot to Together Site May 6 Griffiths, Katie (NBCU
(i.e., not in any
subfolders).

Q_ Search for content and people. Add a “?” at the end to get an answer.

4. Go to Highspot

k A Home | Content 2
and navigate to —
t h e Q e@ Recently Viewed Spots
People
M S p Ot ) 9 Laairing e 2. Core Materials
- I ° 4.Case Studies

26



https://nbcuni.sharepoint.com/sites/materials/Shared%20Documents/Forms/Tagging.aspx?id=%2Fsites%2Fmaterials%2FShared%20Documents%2FSales%20Materials%20and%20Resources%20Documents%2F1%2E%20One%20Platform%2F6%2E%20Case%20Studies&viewid=3141e08a%2Dfde3%2D43c0%2D8a70%2D82925dca08ec&FolderCTID=0x012000D10B1EAD4CBACF4D94E986001524BA22
https://nbcuni.highspot.com/
https://nbcuni.highspot.com/spots/62d0759f4abab0dedfb4bcc4
https://nbcuni.highspot.com/spots/62d0759f4abab0dedfb4bcc4
https://nbcuadsales.monday.com/boards/7410929434
https://nbcuni.sharepoint.com/:f:/r/sites/materials/Shared%20Documents/Sales%20Materials%20and%20Resources%20Documents/1.%20One%20Platform/6.%20Case%20Studies/Case%20Study%20Work%20In%20Progress?csf=1&web=1&e=nKemko
https://nbcuni.sharepoint.com/:f:/r/sites/materials/Shared%20Documents/Sales%20Materials%20and%20Resources%20Documents/1.%20One%20Platform/6.%20Case%20Studies/Case%20Study%20Work%20In%20Progress?csf=1&web=1&e=nKemko
https://nbcuni.sharepoint.com/sites/materials/Shared%20Documents/Forms/Tagging.aspx?id=%2Fsites%2Fmaterials%2FShared%20Documents%2FSales%20Materials%20and%20Resources%20Documents%2F1%2E%20One%20Platform%2F6%2E%20Case%20Studies&viewid=3141e08a%2Dfde3%2D43c0%2D8a70%2D82925dca08ec&FolderCTID=0x012000D10B1EAD4CBACF4D94E986001524BA22
https://nbcuni.sharepoint.com/sites/materials/Shared%20Documents/Forms/Tagging.aspx?id=%2Fsites%2Fmaterials%2FShared%20Documents%2FSales%20Materials%20and%20Resources%20Documents%2F1%2E%20One%20Platform%2F6%2E%20Case%20Studies&viewid=3141e08a%2Dfde3%2D43c0%2D8a70%2D82925dca08ec&FolderCTID=0x012000D10B1EAD4CBACF4D94E986001524BA22

Transferring
case study to
Highspot

5. At the top right, click New and select e & B (2
Add Files and the Add Files to Spot — Sl
dialog box will open. i 4 Feed
6. Ensure Microsoft o
SharePoint Online g B AddFilesto spot “ §
|S SeleCted under b From My Computer CLOUD SERVICE
From cloud Ut Files' E:) SharePoint Account configured by company administrator
SerVi ces. From Cloud Services } Online Linked on 3/5/2024
Microsoft SharePoint Online
Choose Files from Microsoft SharePoint Online
7. Below the Cloud ¢ )
Service heading' No files chosen
click on Choose spot
Files from 4. Case Studies v
Microsoft
SharePoint Online.
i

| = |

27




Tra nSfe rri ng 5. In the dialog box, navigate to your Case Studies folder:

case st U dy to SharePoint Online > Advertising and Partnerships Toolkit > Shared Documents >
. Sales Materials and Resources > 1. One Platform > 6. Case Studies
Highspot,

N Add Files to Spot X
C o n t'd i e i . 6. Case Studies
at )

From My Computer ‘CLOUD SERVICE
Upload Files 1. One Platform
SharePoint | Account configured by company administrator
From Cloud Services E:)Online Linked on 3/5/2024

Sales Materials and Re...

I ((choose Fites from Microsot sharepoint online )) I— S
ared Documents

No files chosen

Advertising and Partne...
Spot *

[ 4. Case Studies v] SharePoint Online

=z

Cancel

o Add Files to Spot X
=

From My Computer CLOUD SERVICE

Upload Files
E:’ SharePoint Account configured by company administrator

From Cloud Services Online Linked on 3/5/2024

6. Locate the case study you want to upload R .
to Highspot and click Select. )

Anzu - Online Betting Platform - Site + App Conversion.pptx

7. Ensure 4. Case Studies is selected from
the Spot dropdown. (=== P

Options

8. Under Options, ensure the box beside |;_I<—
Automatically update content from
Microsoft SharePoint Online is checked. [

9. Click Add.

28



‘€ View Scorecard

Highspot 3

n I Properties
tagging e —
i r— in Microsoft SharePoint Online A —
the Action Menu Edita Copy Gl ¢ |
. . Title * in PowerPoint Online $ to pro- v
(e l.l.l pS | S) at t he t Op Programmatic - Pilot Flying J - Incremental Remix lympic v :
H uarters 2 |
right and select pescripion © o v
P rop e rti es . T h e Ed it ‘ 4. Generate Description ® ContentType o

0 n C e t h e C a S e St u d y Prop erti es d ia lo g Pilot Flying J, a national fuel and travel center, saw supercharged conversions thanks to ® Industry

programmatic buying of the 2024 Paris Olympic Games D Apparel and Accessories

is uploaded to box will open. |

. . () s28 i
H I g h S p Ot ) yo U W I ll Author (7] Beauty/ Personal Care

need to add tags. 2. Update the = O st

expiration date to e ® I
never expire and fill | osasoas = O Commrprtsgsicaos |
out the Description O competive

Automatically update content from Microsoft SharePoint Online
[ Corporate and Association

text box.

# Edit Cover Image Save |

3. Add/update as

many relevant v 4.Tagged on Highspot

tags as Item Marketing Lead
possible and Dominos Q 4.Tagged on High..
click Save. Kohl's P 4. Tagged on High..

4. Navigate to the Case Study Tracker Monday board and change the status
of the case study to Tagged on Highspot.
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guide 2025



Steps 1-2
Retemplating guide 2025

In SharePoint, open the case study in the old Copy the new template slide and paste it
template. into the case study.

Open the 2025 Case Study template. Note: Make sure to select Keep Source

: : : Formatting when pasting.
Determine which version of the new template to use g P 9

based on the number of metrics.

Case Study Tem. Saved 000 rwsae @ R B & © One Platform DDL - Pharma Rx A... — Last Modified: 12/3/24~ Q&P 2 v
Home  Insert Home Insert Draw Design e
@Record (D Comments & Presentin Teams ~ ( Share ig @Record (D Comments K Presentin Teams [{ERlCIY + e lpmmx e elcgmvanv . \
o — —_— = 2 ks to One Platform DD

‘ P E— - lipP= . 'y-d B A =- A~ . | 3 2
‘ =" | / 0" o = |[A-|[4 H >

Sides  Font Paragraph  Insert  Drawing  Sansiiviiy  Add-ins Paste Slides Font  Paragraph insert Drawing ty  Addeins  Designer  Create PDF

hare |

and share lin} n One Platform Total Audience
; () @ S Global makeup

* © brand saw Lo L
significant increase + :‘ /
i i 79Q

in purchase intent

increase in purchase intent

+32% = — S

+49% S : Ona Patrm 0L
Coe sy

Hl likelihood to
+49%, Beameas o

+36% T

@ o .\‘ S
%, \
3 \
i - = ~ Natlonal pharmaceu!\cal company is ¢
§+ 2% : tha loOnePIatformD
Higher incremental
new-to-brand
1
INTERNAL] Client was NYX. 0 P"ESC"P"OH lift
+32% 0 214 shorter time to convert
st oz The Challenge: A global makeup brand wanted to make the mos! “’““’ quickar, easier access to
prrp—— of their cross-platform ad spend to drive brand ift among their

Yo target audience. s Paste as Picture
The Solution: We partnered with the client to run an OPTA cross

for in-target exposed vz control group

v Use Destination T eme



https://nbcuni.sharepoint.com/sites/materials/Shared%20Documents/Forms/Tagging.aspx?id=%2Fsites%2Fmaterials%2FShared%20Documents%2FSales%20Materials%20and%20Resources%20Documents%2F1%2E%20One%20Platform%2F6%2E%20Case%20Studies&viewid=3141e08a%2Dfde3%2D43c0%2D8a70%2D82925dca08ec&FolderCTID=0x012000D10B1EAD4CBACF4D94E986001524BA22
https://nbcuni.sharepoint.com/:p:/s/Sales_Enablement/EcwmL2UMl8VLtxk0xdP7n5EBK3_yNwtmoWbjSok3DAnvDw?e=fh8STJ

Steps 3-4
Retemplatlng guide 2025

In PowerPoint, paspor 'r Right-click on the image from the old
. . study. Pharma ' .
transfer information National pharmaceuticalieo i * case study and select Save as Picture.
thanks to One Platform Dt

from the old slide to
slide in the updated
template.

3 LI CR N0 [ [ ELi (o Change Picture

Reorder Objects
Reorder Overlapping Objects

Higher mcremental w ‘ 5
new-to-brand oePtiomDOL
prescription Lift: Case stidy Phara :

0 with a 1 .4x shorter time to convert >
— making quicker, easier access to L . . . :
ot National pharmaceutical company i

Case Study

Group >
One Platform DDL

National pharmaceutical

company saw 0
significant conversions +
for new-to-brand 0

Bring to Front >
consumers higher incremental new-to-brand

Send to Back >
Lock
prescription lift 0 Hyperlink... 3 |

t". 1 Ly shortrtimen : View Alt Text ]

Crop




Steps 5-6
Retemplating guide 2025

* Right-click on the image in the updated case Adjust the template colors to match
study and click Change Picture. the image.

» Select From a File and replace it with the
image your previously saved.

Case Study
Case Study
Cut One Platform DDL
One Platform DDL | S National pharmaceutical
National pharmaceuticaigss company saw y
gior:ﬁ'ﬁ:%ts?:\gnversions B pioturs N Froma Fie.. ‘ significant conversions + l I /
[} From ST g for new-to-brand W

for new-to-brand Reorder Objects

~ consumers i i -to-
consumers o ancng Obiets From Online Sources... higher incremental new-to-brand

From Icons... prescription lift
Group > From Clipboard...
Bring to Front -
Send to Back >
Lock {
rert 1 . Ll'/\ shorter time to convert

Hyperlink...

" A
View Alt Text... e ~
Content Credentials. \ ) for DDL exposure vs. non-NBCU

Crop

33



Steps 7-8
Retemplating guide 2025

* Copy and paste the Challenge and Solution from
the oldest case study into the presenter notes.

* Copy and paste the notes section of the other,
dated case study into the presenter notes.

Case Study

One Platform DDL
National pharmaceutical

company saw '
significant conversions + LI_ /
for new-to-brand /9

consumers higher incremental new-to-brand
prescription lift

1 L[ X shorter time to convert
[INTERNAL ONLY] The client was Sunovion.

‘ ~ The challenge: A leading pharmaceutical company wanted to drive new-to-brand
prescriptions (NBRXx) for their bipolar depression medication.

The solution: We partnered with the client to run a data-driven linear (DDL) campaign
optimized to reach a custom IQVIA consumer segment, followed by an IQVIA study to
measure campaign impact.

Also, 31% of incremental NBRx from DDL exposure, which represented 12% of total
campaign impressions

Right-click on
any case studies
in the older
template and
select Hide
Slide.

Cut
Copy

“  Paste

Select All

New Slide
Duplicate Slide

Delete Slide
n

Add Section

Format Background...

Hide Slide

Link to this Slide

One Platform DDL

National pharmaceutical
company saw

Yy
siymgicanr conversions + 2 L‘_ /
for new-to-brand /U

consumers higher incremental new-to-brand
prescription lift

1 4/\ shorter time to convert

34



Steps 9-10
Retemplating guide 2025

Navigate to the Highspot Case Studies spot. * Open the case study, click on the

Search the title of the case study you just ellip?es at the top right, select Update
completed. Version.

Note: It will o - -
NBCUniversal Q One Platform DDL - Pharma Rx Antidepressant Medication - New-To-Brand Prescriptio... ‘w re View Scoreca rd
take a few 7

A OnePlatform DDL - Pharma Rx Antidepressant Medication - New-To-Brand Prescription Li... .
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